
 
Social Media Content Marketing Plan For Video Production Company 

 
Your goal should always be to systematize whatever and whenever you can.  In this case, I 
would build a process that is repeatable.  My suggestion would be to create content that fits into 
one of 3 buckets.  I chose 3 buckets for a few specific reasons.  First, it helps keep you 
focussed.  If the content doesn’t fit in one of your 3 buckets, then move on.  Second, we want 
people to know what kind of content they should expect when they visit your pages.  Creating a 
comfort level with your audience will help you build trust and trust will lead them to wanting to 
work with you.  Lastly, having 3 buckets will work very nicely with Instagram and it’s 3 column 
format.  I really like the idea of having each column on Instagram represent a unique bucket of 
content.  Visually, the consistency looks nice and like I noted before, people will easily be able 
to find your content and understand that each column will have a certain type of content. 
 
 
Bucket 1 - Provide a new "how-to video" or "tip" each week that will help Small Business 
Owners create content on their own. 
 

Regarding the “how to” videos, I would strongly recommend you think of yourself as a 
teacher.  Create a series of short videos that walks people through lighting, camera 
angles, tips on how to shoot with iPhones, what sort of editing software they should use, 
etc.  You sharing knowledge portrays you as an expert.  It may seem like you are giving 
away all your tricks and secrets for free, but you know how much work and time it takes 
to do all this...not to mention experience.  People won’t want to do all the work, so they 
would likely come to you when they need video for their business. 
 
Ideas for “how to” or “tips” videos off the top of my head: 

1. How to get your lighting just right for your videos? 
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2. What angles are good and bad and why? 
3. What editing software do you use? 
4. Is there an editing software you would recommend for beginners vs pros? 
5. What are the first 3 pieces of equipment I should invest in? 
6. If wanted to keep my starting video production budget under $250, how would I 

do that? 
7. What colors and patterns look good on camera and which ones don’t and why? 

a. i.e. are stripes too busy and does a bright color play on color versus a dull 
one 

8. How would I set up a green screen shot? 
9. How is shooting on a phone different from a camera? 
10. How best to shoot with an iPhone? 
11. Where can I find music for my videos? 
12. Where can I find transitions for my videos? 
13. What makes for a good intro to a video? 
14. etc... 

 
Bucket 2 - Share a person, business or professional that Small Business Owners would find 
beneficial or helpful for growing their business. 
 

With the business relationships, we are trying to find any business that can provide value 
to a Small Business Owner.  Much like you did with your video tips, we would be asking 
them to share a series of tips specific to their business.  When these professionals ask 
“what’s in it for them,” the answer is simple.  They get access to your audience for free. 
When your audience needs an accountant, we want the accountant you promote to be 
the one they go to.  If you are feeling generous, you can even offer to put a few bucks 
behind Facebook Ads.  This benefits you as well, because it will get your brand in front 
of even more people.  Even $1/day can be impactful. 
 
Professionals relationships you can share (I am thinking that you promote one 
professional per month): 

1. Insurance Agent 
a. Have them talk specifically about insuring a small business and how it’s 

different than for a homeowner.  
2. Accountant 

a. Have them share a few of the most commonly asked questions by Small 
Business Owners that they work with. 

3. Legal  
a. What you need to start a business 
b. Trademarking and patents 

4. Recruiting Agencies 



a. What advice to they for businesses looking to: 
i. Make 1st hire 
ii. Who should they hire first 
iii. What is good to outsource and what isn’t 

5. Business Marketing Company 
6. Website Development Company 
7. Logo Creation Company 
8. Payment Processing Company 
9. Business Coaching Company 
10. Companies that help you create a business plan 
11. How to get financing for your business 

a. All about SBA loans 
12. Commercial Realtor 

a. How to find the perfect office space 
 
Bucket 3 - Share a cool video that you have produced.  People will be more likely to work with 
you if they see examples of prior work.  However, I would take this a step further.  Share your 
video and then include a short tutorial or breakdown (like a coach might) showing why you 
made the choices you did in your video.  By doing this, you are demonstrating yourself as THE 
expert in your field. 
 

I suggested you sharing your videos and breaking down why you made the choices that 
you did, but your final bucket can be anything really.  You can go behind the scenes and 
have someone film you while you are directing.  Think of it as a Reality TV show.  It 
could inspirational stuff.  It could be about your hobbies or passions.  It ulitmately can be 
anything.  It is totally up to you.  

 
 
 
There are some big advantages to creating a system like this...  
 

1. It’s a good idea to have a couple of professional business partners to refer from every 
category.  So if that’s the case, you will be reaching out to and engaging with multiple 
accountants, commercial brokers, etc.  This is just another way to make the whole 
content create process a little easier on you.  

2. You also have the ability to network with these professionals, who you are now 
including in your preferred network list.  Hopefully there is some reciprocity there, 
which means you will be a preferred vendor in return.  Even if it’s not an official 
partnership, I firmly believe in the idea of helping others get what they want will lead 
you to getting what you want! 



3. And last but not least...all this content you are getting can be repurposed and used on 
Facebook, Instagram and YouTube.  You can run ads, promote these other 
businesses and get in front of their audiences to grow yours. 

 
So...that's how I would do it.  Hope this is helpful!  Feel free to reach out with any more 
questions. 


